Cash waqf is getting popular in some countries because of its flexibility. Due to that, Bank BTN is supporting the cash waqf through releasing an application called "Mobile Wakaf Uang NU BTN" which is able to be downloaded on App Store. This application is in cooperation with LWP-NU. The purpose of this study is to examine the determinant of cash waqf contribution among Muslim students through Mobile Wakaf Uang NU BTN. Attitude, Islamic religiosity, Islamic egalitarianism and perceived are used as independent variable and its intention of Muslim students in Indonesia to contribute to cash-waqf. The sample of this study are 115 Muslim students who applying Mobile Wakaf Uang NU BTN. This study employs Structural Equation Model (SEM) to verify the determinants of cash waqf contribution and the program used is Smart PLS. This study found that religiosity positively influence on attitude, Islamic egalitarianism, and behavioral intention. While, Islamic egalitarianism as a mediating variable positively influence on intention is rejected, because the p-value is more than 5% (0.05). Attitude as a mediating variable has a positive influence on intention and perceived ease of use is accepted and perceived ease of use toward intention has a positive influence. In addition, the interesting result of the study showed that the Islamic egalitarianism does not significantly affect on behavioral intention of Muslim students.
Introduction
Indonesia is a country with the largest Muslim population in the world, more than 87 percent of Indonesian population consider as Muslim.
Whereas for Protestant Christians approximately seven percent, Catholics approximately three percent, and Hindus less than two percent. Interestingly, in some islands of Indonesia, | 20
Christians or Hindus are the majority, which means that in some areas of Indonesia Muslims are the minority.
1 Therefore, as the Muslim-majority country, then there must be a real contribution from Islam itself. Thus, the slogan of Islam as a rahmatan lil alamin could be realized by the behavior of Muslims in providing benefits to others. One of the examples of providing benefits to others is through charitable giving.
Charitable giving has been regarded as one of the ways to bringing enormous benefits and prosperity in a society. Furthermore, charitable giving is actually recommended in Islam where a muslim is encouraged to give some of his wealth as a charity.
2 As al-Qardhâwi postulated that "this behavior is a fundamental part of Islamic teaching as mentioned in many verses of the Qur'an and prophet has said the nobility and importance of almsgiving in Muslim societies." 3 In Islamic teaching, charitable giving has four methods. One of them is waqf. 4 The charitable giving in the form of waqf is an important part of Islamic teachings. It is derived from the Arabic verb waqaf, the word waqf means holding, guarding, or keeping. Waqf is also acharitable action recommended by Prophet Muhammad saw and practiced in the early period of Islam.
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The concept of waqf is functioned to keeping or cultivating some property and consecrating its profits to assisting the poor or for other pious intentions. Waqf can be established in many forms depending on its purpose and the nature of outcome. The most general types of waqf are the property and monetary 6 . One of the monetary 1 USCIRF, U.S. Commission on international religious freedom, Annual Report 2017.
2 Amirul Faiz Osman, "an analysis of cash waqf participation among young intellectuals," ISBN 978-80-87927-00-7, IISES, 2014. 3 Rahmatina Awaliah Kasri, "Giving behaviors in Indonesia: motives and marketing implications for Islamic charities", Journal of Islamic Marketing, 2013, Vol. 4 No. 3, pp. 306-324. 4 Amirul Faiz Osman. , "an analysis of cash waqf..., 2014. 5 Ptchay, Anwar Allah, Meera, Ahmed Kameel Mydin dan Saleem Muh Yusuf, "Factors Influencing the Behavioral Intentions of Muslim Employees to Contribute to CashWaqfThrough Salary Deductions" Islamic Economics, Vol. 28, No. 1, 2015, pp: 57-9. 6 Hamid Rizal, dan Hanudin Amin, "Perceived ihsan, Islamic egalitarianism and Islamic religiosity towards charitable giving of cash waqf", Journal of Islamic Marketing , Vol. 8 No. 4, 2017, pp. 669-685. waqf is cash waqf. Cash waqf had been introduced in the early fifteenth century and it opened a new insight for waqf development, particularly to encourage Muslims in a giving behavior 7 . The popularity of cash waqf has recently grown rapidly in Muslim communities. As Cizakca said that now so many wealthy Muslims are willing to give their wealth for cash waqf to particular institutions and distributing it for social utilities to the vulnerable community 8 .
Cash waqf is defined as giving of some money in the form of a waqf distribution and then paying based on the certain amount and distributing it to people who are qualified to get the benefits from the return of waqf or it also can be allocated for the community development as well. Nowadays, the management of waqf of cash should involve many agencies to be run efficiently and optimally.
In the course of history, waqf continues to evolve with the pace of changing times with various relevant innovations, such as the form of cash waqf, waqf Intellectual Property Rights (HAKI), and others. In Indonesia itself, this time waqf increasingly received serious attention with the issuance of Law no. 41 
Islamic Religiosity and Islamic Egalitarianism
While in the surah of al-Hujurât [49]: 13, promoted egalitarianism of equality amongst people in the world. A study conducted by Collet and Lizardo 19 entitled "A Power-Control Theory Of Gender And Religiosity" showed that women raised by high-SES mothers are less religious than women raised by low education mothers, but mother's socioeconomic status has little effect on men's chances of being irreligious and father's socioeconomic status has a negligible effect on the gender difference in religiosity. In addition, the study by Glenwright and Fowler 20 entitled "Implications of Egalitarianism and Religiosity on Relationship Satisfaction" found that there is a positive relationship between relationship satisfaction and egalitarianism, and found that there is a negative relationship between egalitarianism and various measures of religiosity and then found a weak negative correlation between religiosity and relationship satisfaction. The more positive religiosity of someone the greater is the Islamic egalitarian. Relationships, 2013, Vol. 7, No. 2, pp, , 215-226. Therefore, based on the statement above the hypothesis is:
H2: Islamic Religiosity positively influence on Islamic egalitarianism

Islamic Religiosity and Behavioral Intention
Shafiq Falah Alwaneh stated that a primary motivation in Islam is Iman (faith). Iman functions are to maintain the behavior and evaluate the conduct from bad or good. In a study conducted by Mochtar 21 entitled "Perceptions of Universiti Sains Malaysia Muslim Staff on Factors Influencing their Intention to Perform Cash Waqf" showed that the factor of religiosity has the highest score which means that the factor of religiosity plays an important role in participation in cash waqf. A study conducted by Osman, Mohammed & Fadzil revealed that religiosity has a positive effect on intention toward cash waqf distribution. On the other hand, the study by Sakti et al. entitled "determinants of cash waqf contribution in Klang Valley and Selangot: SEM Approach" showed that the obligation of religion is not influence toward cash waqf contribution. In the present study will investigate whether religiosity has an effect on charitable giving of cash waqf or not. If a person has a high sense of religiosity then the tendency to do charity behavior due to the command of God will be higher. Therefore, the hypothesis is:
H3: Islamic religiosity positively influence on behavioral intention
Islamic Egalitarianism and Behavioral Intention
Nathan defined that egalitarianism as a doctrine that there is an intrinsic value in the equal distribution of intrinsically good things.
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The idea of egalitarianism is rooted from the justice itself. The principle of justice is: In a study conducted by Rizal and Amin entitled "Perceived ihsan, Islamic egalitarianism and Islamic religiosity towards charitable giving of cash waqf" showed a significant relationship between perceived ihsan, Islamic egalitarian and Islamic religiosity on cash waqf contribution. If a person has a feeling that everyone deserves equality and happiness, then will have a tendency to conduct a charity. Therefore, the hypothesis is:
H4: Islamic egalitarianism positively influences on Behavioral Intention.
Attitude and Behavioral Intention
Attitude is regarded as one of the determinants which influence an intention. Osman said that the more favorable a person's attitude towards behavior, the more likely it is likely the person will want to engage in the behavior. According to Fishbein & Ajzen, attitude toward behavior is defined as an individual's positive or negative feelings (evaluation effect) about performing the target behavior" 24 . The study conducted by Pitchay et al 25 entitled "Factors influencing the behavioral intentions of Mulism employees to contribute to cash waqf through salary deductions" found that attitude has a relationship with behavioral intentions of muslim employees, and also found that attitude of muslim employees has more influence compared to subjective norms. In addition, the study conducted by Osman entitled "an analysis of cash waqf participation among young intellectuals" showed that attitude significantly associated with cash waqf participation. Therefore, a suitable hypothesis is: 
Perceived Ease of Use and Attitude
The relationship perceived ease of use and attitude in TAM theory has an empirically verification in some IT literatures. Several studies have employed different usage measures and found them consistent with TAM results, so that perceived ease of use has a close correlation to attitude. People would use something that makes their work effortless, which means that they tend to be using anything to make their life much easier. According to the TAM theory, attitude towards using a particular system or technology is determined by perceived ease of use 26 .
According to the research conducted by Renny, Guritno and Siringoringo 27 , perceived usefulness influence the attitudes towards usability of airlines ticket reservation stronger than perceived ease of use and trust. Suki and Suki 28 said that perceived usefulness, Perceived Ease of Use and Attitude are jointly responsible in determining the subscribers' intention to use of 3G mobile service. In addition, the study by Adewole and Odeshi 29 showed that there is a relationship between perceived ease of use and attitude. According to the theory above, the next hypothesis is:
H6: Perceived Ease of Use positively on influence Attitude
Perceived Ease of Use and Behavioral Intention.
Perceived ease of use is regarded as one of the determinants which affect someone to use a certain system. Perceived ease of use is defined as a level to which a person believes that in using a certain system would mentally and physically 26 | 24 effortless or lack of difficulty. Perceived ease of use is the degree to which a person believes that using a particular system would be free of effort. Based on the definition above it is clear that a person is willing to use a system because of its usefulness and it is also claimed by Davis 30 that easier applications have bigger potential to be accepted by users. So that we are able to conclude that if a person assumes that an application is easy to use, then that person has an intention in using that system. According to the research conducted by Davis, by using Regression analyses, the research revealed that the two variables have a significantly greater correlation with usage behavior. In addition, the research by Alsamydai et al 31 found that motivating factors which perceived ease of use is included in the factors indicated has a positive impact on the usage of mobile banking services. Therefore, based on the theory and some researches above, the hypothesis is:
H7: Perceived Ease of Use positively influences on behavioral intention.
Methodology
Population and Sample
The determination of the number of sample in this study is with the approach used by Cohen. It is to consider a statistical power and effect size when determined the size samples. 32 The following reference is determination of sample size in the SEM model: Source: Cohen (1992) According to the table above the writer uses the minimum number of 109. Based on the number of arrows that is the most 7 arrows. Then the minimum value of R-Square used is 0.2 and the significance used is 5%. This research is conducted in the case of Indonesian student who applying Mobile Wakaf Uang NU BTN. The reasons of choosing students are because students are considered as one of the millennial generation who often use a technology. Seeing this phenomenon, the group of teenagers is one of the potential market for producer, due to the tendency of teenagers that is usually easy to talked into advertisement, a follower, unrealistic and wasteful in spending their money. The survey questionnaire was self-administered to collect information about the determinant factors that influencing the use of cash Waqf Nahdatul Ulama by public. To measuring this information, Likert-scale based questionnaire was developed (1-Strongly Disagree and 5-Strongly Agree). The first part of the questionnaire was mainly focuses on demographic profiles of the respondents such as gender, age, marital status, education level, employment level and religion. In addition, the language used in the questionnaire was in Bahasa Indonesia. Because of the limitation of access, the samples of the present study are taken through spreading the online questionnaires through the whatsapp messanger and spreading it out to several islands in Indonesia which are Sumatera, Java, Kalimantan, Nusa Tenggara, Sulawesi, Maluku and Papua through a friend who lives in the islands.. Our target samples is actually 240 respondents distributed proportionally namely 20 respondents for each Island. However, in total about 240 surveys but only managed to get about 115 surveys which was properly filled up from seven Islands.
Findings
The proposed model in the present study was estimated using Structural Equation Modeling (SEM). In general there are several steps that must be done if using SEM namely evaluation of measurement model, evaluation of structural model and the testing of mediation model. There are the tables of the parameter of validity and reliability test and rule of thumb for evaluation structural model. 
Descriptive Analysis
In this study, the descriptive statistics of the study will be displayed. The table below resumes the descriptive of the samples in the research based on gender, age, marital status, educational level, and income level. According to the table 4.1 above, the samples are predominantly female accounted 62%. The next is the age of the respondents is predominantly around 20-25, it is presumed that the respondents are still young and it shows that the range of the age is the millennial generation. This study also shows the last of educational level of the respondents that is the greatest one is graduated from SMA/SMK accounted 90%, which means they are still studying in bachelor degree and most of them are single. The result of the study also indicates that the highest income level of respondents is less than Rp 500.000 (<Rp500.000) whether from their | 26 parents, working a part-time job, or others. In addition, according to the table 4.2 shows that most of the samples are predominantly from Java Island accounted 83 students, it is an indication that most of the students that answered the questionnaires are from Java.
Results of Hypothesis Testing
The last step of the evaluation of structural model is significance testing done by seeing the significance value through the testing of bootstrapping. The significance valued used in the present study is 0.5 (5%). Before conducting the significance testing the author would like to display the output of PLS Algorithm and bootstrapping. The output of PLS Algorithm is used for seeing the path coefficient among latent variables and the output of bootstrapping is used for seeing t-statistic. According to the figure 4.1 and 4.2 we can see the path coefficient and t-statistic directly.
However, the author would like to display in the form of table below. Hypotheses 1 H1= Islamic Religiosity Significantly Influences Attitude.
According to the table above the p-value of IR to AT is 0,000 and the path coefficient is 0.783 because of p-value is less than 0.05 or p-value < 0.05 so that the H1 is accepted. It means that Islamic Religiosity significantly influences attitude.
Hypotheses 2 H2=Islamic Religiosity Significantly Influences Islamic Egalitarianism
According to the table above the p-value of IR to IE is 0.000 and the path coefficient is 0.93 because of p-value is less than 0.05 so that the H2 is accepted which means that Islamic rreligiosity significantly influences Islamic Egalitarianism.
Hypotheses 3 H3=Islamic Religiosity Significantly Influence Intention
On this hypothesis the path coefficient value and p-value are not used in the table above, because the value on the table is the value that has been entered by moderating variables. So that it is required to examine without other variables. According to the table above we can see that p-value is 0.000 and Path Coefficient is 0.624 because of p-value is less than 0.05 or p-value < 0.05 so that the H3 is accepted which means that Islamic Religiosity significantly influences Intention.
Hypotheses 4 H4= Islamic Egalitarianism Significantly Influence Intention
According to the table 4.9 p-value is 0.792 and path coefficient is 0.068 because of p-value is more than 0.05 so that H4 is rejected which means that Islamic Egalitarianism does not significantly influence intention.
Hypotheses 5 H5=Attitude Significantly Influence Intention
According to the table 4.9 p-value is 0.026 and path coefficient is 0.446 because of p-value is less than 0.05 or p-value < 0.05 so that H5 is accepted. Which means that attitude significantly influence intention.
Hypotheses 6 H6= Perceived Ease of Use Significantly Influence Attitude
According to the table 4.9 p-value is 0.006 and path coefficient is 0.172 because of p-value is less than 0.05 or p-value < 0.05 so that H6 is accepted which means that perceive Ease of Use significantly influence attitude.
Hypotheses 7 H7=Perceived Ease Of Use Significantly Influence Intention
The same way as the third hypothesis, p-value and path coefficient on the seventh hypothesis are not using on the table 4.9 because the value on the table are the value that has been entered by moderating variables. So that it is required to examine without other variables. According to the table 4.11 p-value is 0.000 and path coefficient is 0.631 because of p-value is less than 0.05 so that H7 is accepted which means that perceived ease of use significantly influences intention.
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The Testing of Mediation Effect
The next step is testing of mediation effect, because the model used in the present study has mediation effect, namely Islamic Religiosity through attitude and Islamic Egalitarianism and Perceived Ease of Use through Attitude. In the Smart PLS 3.0 the mediation effect testing using the procedure by Baron and Kenny. There are several steps of model to measure the mediation effect, namely:
1. The first model is to examine the influence of exogenous variables (X) on endogenous variables (Y) and significantly on p-value 5%. According to the explanation on the hypothesis 3 and 7 the value of p-value is < 0.05 and the path coefficient is accounted 0.624, 0.631 which means that it has filled the first requirement.
2. The second model is to examine the influence exogenous variable (X) toward Mediation Variable (M) and significantly on p-value 5%. In the present study the model has 2 mediation variables, namely attitude and Islamic Egalitarianism that have been explained in the hypothesis 1, 2 and 6, for in the hypothesis 1 the p-value for IR to AT is less than 0.05 (p-value <0.05) which is being accepted and for the hypothesis 2 the p-value for IR to IE is less than 0.05 (p-value < 0.05) which is being accepted while in the hypothesis 6 p-value for PEU to AT is 0.006 which is being accepted and it is an indication that for AT (attitude) it does fill the second requirement, for IE (Islamic Egalitarianism) it does fill the second requirement.
3. The third model is to examine simultaneously the influence of exogenous variable toward mediation (M) and toward endogenous variable (Y). In the last step of mediation effect testing expected that the influence of exogenous variable (X) on endogenous variable (Y) not to be significant, while the influence of mediation (M) on endogenous (Y) significantly on p-value 5%.
In this case the p-value used is the value on the table 4.9, because the value in the table has mediation variable already. The table p-value for IR to IN (IR->IN) is more than 5% (0.05) which is 0.642 (>0.05). It means that for IR to IN (IR->IN) it has filled the third requirement and PEU to IN (PEU -> IN) is less than 0,05 which is 0.003 (<0.05) which means that for PEU it has not filled the third requirement. It is an indication that attitude and Islamic Egalitarianism fully mediate the relationship between Islamic Religiosity and Intention. While attitude partly mediate the relationship between Islamic Religiosity and Intention. The last step is to see the coefficient and significance of each variable using mediation variable (M). It can be seen by seeing the value of indirect effect coefficient and significance on p-value 5% that exist in the program of SmartPLS 3.0. According to the table above, p-value for IR to IN is 0.052 and the path coefficient is 0.413 which means that the mediation model of the influence of Islamic Religiosity on Intention through attitude and Islamic Egalitarianism is rejected and p-value for PEU to IN is 0.034 and the path coefficient is 0.077 which means that the mediation model of the influence of Perceived of Ease of Use through attitude is accepted.
Conclusion and Discussion Discussion The Influence of Islamic Religiosity on Attitude
Religiosity is considered as a faith in God and pursuing a path that is commanded by God. Johnson et al said that Individuals with higher levels of religiosity maintain behavioral patterns that are expected to be guided by sanctions derived from religion 33 . Religiosity is a spiritual attitude of every human in God. Religiosity and a religion cannot be separated. A religion shows an institution which straighten up how to worship God, while religiosity shows a quality of a person who has a religion. Ajzen and Fishbein assumed that religion is one of the background factors that may influence the consumer attitude and subjective norm 34 According to the study conducted by Sakti et al., it revealed that religiosity does influence the attitude and the study conducted by Graafland entitled "Religiosity, Attitude, and the Demand for Socially Responsible Products" showed that Christian religiosity, indeed, increases positive attitude towards SR products, except for the Orthodox Protestant affiliation. Based on the theory above we can conclude that Islamic Religiosity of someone is able to influence how a person to act and assume something.
The result of the present study showed that Islamic Religiosity positively influences on attitude. This is based on the p-value 0.000 and path coefficient 0.783. It means that Islamic Religiosity of student influences the attitude of student to contribute to cash waqf.
The Influence of Islamic Religiosity and Islamic Egalitarianism
Egalitarianism as a doctrine that there is an intrinsic value in the equal distribution of intrinsically good things. Simply put, the concept personifies the disposition of man who gives priority for making the badly-off into well-off. Based on the theories above we can see that egalitarianism is a doctrine that believes people are equal and equal in distributing goods. This is explained in the Qur'an, Allah swt said that: Hamid Rizal, dan Hanudin Amin, "Perceived ihsan, Islamic egalitarianism...", 34 Johan Graafland, "Religiosity, Attitude, and the Demand for Socially Responsible Products" Journal Business Ethics, 2017, 144:121-138. the Muttaqun (the pious). Verily, Allah is Allknowing, : 13).
Marlow said that some of aspects of egalitarianism or response to it and are compatible with the interpretation that the Islamic egalitarian ethos might have been understood in the early period to have had both religious and social significance 35 . According Marlow's statement we are able to predict that egalitarianism is associated to religious and social. If a person is religious in Islam that person has a tendency to be an egalitarian because he or she would follow the rule and believe the teaching in Islam that Islam views all people are the same.
The result of the study showed that Islamic religiosity positively influences on Islamic egalitarianism. It is based on the p-value 0.000 and path coefficient 0.93. This means that Islamic religiosity of a student influences on Islamic egalitarianism of a student to contribute to cash waqf. It is related to the statement of Marlow that "the Islamic egalitarian ethos might have been understood in the early period to have had both religious and social significance."
The Influence of Islamic Religiosity and Intention to Contribute to Cash Waqf
Intention is one of the important things in Islam. It plays an important role to seeking the reward from Allah swt. Intention is one of the main determinants which influence the behavior. It indicates that people are willing to try and, plan, and utilize a certain opportunity in order to perform the behavior 36 . Religiosity is considered as a faith in God and pursuing a path that is commanded by God. Johnson et al said that individuals with higher levels of religiosity maintain behavioral patterns that are expected to be guided by sanctions derived from religion 37 .
35 Louise Marlow, Hierarchy and Egalitarianism in Islamic Thought, (Cambrigde University Press, 1997), p. 13 36 Amirul Faiz Osman, Muh, Mustafa Umar dan Fadhil, Aimin, "Factor Influencing ...", 2015. 37 Hamid Rizal, dan Hanudin Amin, "Perceived ihsan, Islamic egalitarianism ...", | 30
The study as conducted by Rizal and Amin 38 stated that the three variables in the study have a significant relationship on cash waqf contribution. If a person is a muslim, he or she has a tendency to contribute to cash waqf, because waqf is one of the main charity in Islam. So that most of people are willing to contribute to cash waqf to get a reward in hereafter.
The result of the study shows that Islamic religiosity positively influences on Intention. It is based on p-value 0.000 and path coefficient 0.624. It is an indication that Islamic Religiosity of a student influences on Intention of a student to contribute to cash waqf. This is related to the several previous researches that Islamic Religiosity influence on intention to contribute to cash waqf and also it is related to the statement of Johnson et al., that individuals with higher levels of religiosity maintain behavioral patterns that are expected to be guided by sanctions derived from religion.
The Influence of Islamic Egalitarianism and Intention to Contribute to Cash Waqf
Egalitarianism is a concept that assumes all people are equal. , the concept of attitude has been the focus of attention in explanation of human behavior offered by social psychologist. Attitude is one of the elements in TPB Theory which is indicated associated with behavioral intention. In general, the more favorable a person's attitude towards behavior, the more likely it is likely the person will want to engage in the behavior" 41 . The research conducted by Pitchay et al 42 ., found that the attitude of Muslim employees has more influence compared to subjective norms. Exploring the patterns and antecedents of charitable giving among muslim community in Malaysia showed that attitude and perceived behavioral control are the significant influential factors to the giving intention. The more positive the attitude the greater is the intention. It is because if a person has a good attitude to engage in behaviors, the more likely that person has an intention to behave.
The result of the study showed that attitude positively influences on intention to contribute to cash waqf. It is based on the p-value 0.026 and path coefficient 0.446. It is an indication that the attitude of a student influences on the intention of a student to contribute to cash waqf through the application of Mobile Wakaf NU BTN.
The influence of Perceived Ease of Use on Attitude
According to Davis perceived ease of use is the degree to which the individual users perceive that their use of the target system would be mentally and physically effortless 43 . The study conducted by Ardana, Kertahadi, Azizah showed that positive effect between usefulness, ease of use, compatibility, risk variables on mobile banking user attitude. The more positive of people assuming that a certain system is easy to use, the more likely the people would engage in using that system. The result shows that perceived ease of use positively influence on attitude, it is based on the p-value 0.006 and path coefficient 0.172. It is an indication that Perceived Ease of Use of a student influence on attitude of a student.
The Influence of Perceived Ease of Use on Intention to Contribute to Cash Waqf
According to Davis perceived ease of use is the degree to which the individual users perceive that their use of the target system would be mentally and physically effortless. Based on the definition above it is clear that a person is willing to use a system because of its usefulness and easy to use. The study conducted by Ardana, Kertahadi, Azizah described that there is a positive effect between usefulness, ease of use, compatibility, risk variables on mobile banking user attitude. The result of the study, on the other hand, showed that perceived ease of use positively influences on the intention to contribute to cash waqf, it is based on the p-value 0.000 and path coefficient 0.631. It means that the perceived ease of use of the application for a student influences on intention of a student to contribute to cash waqf through the application.
Conclusion
The main objective of this research is to determine the determinants that influence on behavioral intention of Muslim students to contribute to cash waqf through mobile wakaf uang NU BTN. The results of the study show that six out of seven proposed hypotheses are positively significant yet only one which is not significant or rejected. The first hypotheses, religiosity positively influence on attitude is accepted, the second hypotheses is religiosity positively influence on Islamic egalitarianism has a positive influence, the third hypotheses is Islamic religiosity toward behavioral intention has a positive influence after being measured without other variables, the fourth hypotheses is Islamic egalitarianism as a mediating variable positively influence on intention is rejected, because the p-value is more than 5% (0.05). The fifth hypotheses is attitude as a mediating variable has a positive influence on intention is accepted while the sixth hypotheses, perceived ease of use is accepted and the last of hypotheses is perceived ease of use toward intention has a positive influence. Hence, based on the results above we have answered the research questions of the present study.
The interesting result of the study shows that the Islamic egalitarianism does not significantly affect on behavioral intention of Muslim students. Egalitarianism is defined as a sense of equality amongst people. Based on the data which are students, it is an indication that a young egalitarian does not have an intention to contribute to cash waqf. It is also presumed that if a person has less egalitarian it does not mean that person would not contribute to cash waqf. Hence, it is very important for waqf institution to promote, provide and emphasis religious awareness to the public more regarding the important of waqf. This can be done through media such as radio, Social Media, Televison etc.
In addition, the relationship between Islamic Religiosity and Attitude, Islamic Egalitarianism and Behavioral Intention is significantly influencing the intention on contributing to cash waqf. It is highly recommended to the waqf institution to plan some comprehensive goals to attract more people to use cash waqf and create a positive image about cash waqf and it can be done by spreading some information through marketing and awareness campaign especially to the young and senior citizens.
It is also the obligation for Islamic Banking to provide information more than that regarding the cash waqf through an application. This can be done by marketing from banks itself. Furthermore, the relationship between perceived of use and attitude and intention is related to each other. It is very important for the institution and Islamic Banking to provide more information about the application, because more of the millennial generations (young) tend to use an application for their daily life and activities.
